Barbie’s
Dream House
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Even on bustling Huaihai Lu, one of the main
shopping arferies in the megawall city thal is Shang
hai, the House of Barbie is a behemoth, The six-story
flagship is also the very first store devoted to the
world's favorite doll, who tums 5o this year, After
countless focus groups, parenl company Mattel chose
Shanghai for a variely of laclors including China's fast-
growing economy as a whole and the optimism of the
city in particular. The project was concened by the
branding and advertising apency Oailvy & Mather and
designed by Slade Architecture to celebrate Barbies of
eviery variety: vintage dalls to collect, dolls autfitted by
Yera Wang and Juicy Couture, dolls dressed [or the
beach, dolls in astrenaut and nurse uniforms.
Fxemplifying how the store literally exudes Barbis,
the front of the building shimmers pink, purple, and
white at night as light passes through floral patterns in
panels of polycarbonate and fritted glass—contoured
to recall Barbie's vacuum-formed plastic packaging
The 35.00c-square-fool interior behind the facade is
3 wonderment, "It's an aspirational boulique with a
plavhouse feeling,” James Slade says. "Even though
those things don't usually live with each other,” His
wife, Hayes, adds, “Since the project was called Hoose
of Barbie, it also became a kind of fantasy residence.”
In the lobby of the former affice building, visitars
squeeze into a narmow escalator tunnel 1o be whisked
straight up to the expanse of the third level. (Two s oc-
cupied by a Barbie spa run by a third-party
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Cantaining the latest made! of Borbie, custom acrylic baxes hang from steel hoops to enclose the stairthat connects the third thrdugh fifth fevels. *
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From three, a staircase spirals upward to levels four and five, providing a literal and visual link.
The stair enclosune is a giant cylinder of clear acrylic that appears to be composed of individual
stacked boxes cantaining the latest Barbie model in a multitude of pink outfits. The stair enclo
sure's location, rising from a double-height atrium, symbolizes how the doll itself is "the core of
the brand,” Hayes Slade says. "We built out from that.”

While using a lot of the color most associated with Barbie—namely pink, pink, and more pink
the Slades varied it with textures that really pop. Shiny gold mosaic tiles clad the curved walls and
the floor in the beauty salon, Silvery, reflective acrylic bubbles burst through a partition. Glitter and
beading abound. However, the sense of fun that had to be conveyed is coupled with practical con-
siderations aboul children running rampant through the store, That meant plush carpet, rounded
surfaces with no sharp edges, and no places Lo easily trip or fall.

While the doll is certainly the core of the brand, those familiar with the universe of the quintes-
sential girlie girl know that it also encompasses clothing and accessanies, even campers and =
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