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and lasting for just one might. By con-
frast, Hayes and lames Slade's struciure,
built on a budget as tight as the dead-
line, had to remain intack 1o comaey the
W brand for eight frenefic days. as a
constant siream of designers, modeds,
phiotographers, editors, musicians,
and marvie stars arrved to sip cock-
tails, hear the D sets, and enjoy one
another's high-profile company. Iman,
Heidi Klum, and Michae| Kors were

Irequent guests.

W design leam concened the

(A

admirably simple airport concept. "Il
really had to be clear,” Hayes Slade says
M wasnl gosng to have an opporunity
10 evolve over an extended penod of
time. You had to experience it, get it,
Iike it With immediacy.” So she and
her husband played off multiple travel
references. Digital screens reinvented
the arrivals board, with the opening
dates and locations pf 30-plus W ho-
lels being launched around the world
Metallic banguettes, snaking around
the perimeter of the space, mought to
mind a I-...'_jq.:-u_.]t.' carousel. Highlght-
ing the effect, suitcases placed at in-
tervals an the seats displayed products
d 1o specific W properties from

Koh Samai in Thailand to Leicester

Sguare in London. And the whaole

space shimmerad in a palette of

sunny yellow, soft lavender, and
silver. On a scrim, clowd graphics
fioated in a bright blue sky, On the
walls underneath, glossy white plastic

amimate gave the effect of an air-

plane's fuselagy

Visual pun aside, the comveyor-bell
banguettes helped maximize the tight
footprint of only 450 square feet, “To
differentiate the zones without com
partmentalizing them, we came to this
idea of weaving the banquettes around
to define pools of space.” James Slade
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says. One banquette virlually en

on 3 15-nch-high platform
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directly to the lelt when arrvats

emerged from the entry tunnel, Offer-

ing a literal and hourative tramsitios
q a lit } hgurative t

zone belween (he sumo I|-'§I|Il._i tent

and the inner sanctum, this chartreuse

lit passageway bent al a 45-degre

angle io obstruct the view ahead, ~
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The suspense ended when the main seating area, the bal, and
the [ booth appeared stiaight ahead

Given the amount of foot traffic the lounge would get, the
Slades de-emphasized the floos by opting For simple black plasic
laminate, “The rest of the surfaces were both durable and lusxuri-
ous,” Hayes S/ade says, To create a statement, the banqueties com-
bined reflective silver vinyl an the seats with silver-gray vehiet on

the backs, Guests could et their drinks down either on the serpen-

tire shelves behind each banguette or on the clear acrylic tops o
the product-display suilcases

Fashion equals aspiration, which i1s why the New York shows
are the ideal context for experiential branding. W Hotels's vice
president of design, Ted Jacobs, asked what he thought of the

Arrvals Lounge, declared that the ulhmate test of Success was

“the desire of 50 many to see and be seen there.” In such a highly
madiated environment, that alsa meant they'd be seen i prnt
and on the Interned. Ditto for the walls” tiny W logos. Made from
a crystal-compasite nim, they were sure to pop in the flash of

a camera. —Heather Hodson
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VARIETY IS THE SPICE OF LIFE,
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